Nutrition in
Food Banking

Jordyn Crane, RDN | Health Programs Coordinator
Second Harvest Foodbank of Southern WI
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Mission:

Second Harvest Foodbank
exists to end hunger in
southwestern Wisconsin.

Vision:

Everyone in our
community has enough
food to thrive.

Values:

Integrity, Equity, Trust,
Inclusion, Humility,
Innovation
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Second Harvest Foodbank of
Southern Wisconsin is 1 of 200+
affiliates of Feeding America and
1 of 6 Foodbanks in the Feeding Feeding
Wisconsin State Association. America

IMPROVED FOOD SECURITY

FEED NOURISH EMPOWER
All people have reliable All people facing hunger All people facing hunger
access to a nutritious have the support they need to have access to economic
variety of food make healthy choices mobility pathways

UNITE
People, partners and lawmakers engage and participate in the movement to end hunger


https://www.feedingamerica.org/

Foods 2 Encourage » HER Nutrition Guidelines

Nutrition Guidelines for Ranking Charitable Food
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STRATEGIC GOALS
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NUTRITION SECURITY

Nutrition Security exists when there

is consistent access to sufficient, safe,

culturally meaningful, and nutritious

food that meets the dietary needs

FOOD EQUITY

At Second Harvest, Food Equity
is achieved when everyone in our
community is nutritionally secure

and has equitable access through a
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and food preferences for everyone in network that has been co-designhed

our community to thrive. with those that engage with the

network.

STRATEGIC PLAN PRIORITIES

Nutritious Food “Statement”

Procure nutritious and culturally meaningful food
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Track % of Inventory
Shift Donor relationships towards health equity

Capture community voice



Farm To Foodbank Initiative
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https://www.secondharvestmadison.org/f2f/
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- Provide access to nutritiously diverse food

- Offer capacity building opportunities

- Encourage/Support Client Choice models

- Connect you to community Nudge experts
(Food Wise)

- Advocate for sustainable funding

- Creating donor/nutrition guideline strategies

- Co-create
tools/trainings/resources in s Edi e
response to What you need « Family Nutrition Resources (UW-Extension)
(Ap p I_ES Tra | N | N gS) « Feeding America Recipes

« MyPlate Resources (USDA)

« Nuirition Education Strategies (Feeding America)

» Power of Nudges (Feeding America)

« Safe & Healthy Food Pantries Project (UW-Extension)



How can we better
support you?!
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